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Hey reader,

We don’t know who you are but we know we have something in com-
mon. You will find yourself in our magazine created by people in their 

20s and 30s (sometimes feeling like 40s); we are from Bergen, the Isle 
of Skye, Edinburgh and Pleven and are celebrating sports, music, poli-

tics and fashion from the past and the present.

And we want to engage you in a story, actually quite a few stories. Sto-
ries about our feelings towards gender balance, civil wars, addiction to 
social media and even going to Disneyland. We would like to make you 

laugh, but most importantly make you think. 
 

Our whole team spends most of our days staring at our phones. But we 
decided to make you read this on paper. Don’t scroll down, just flip the 
page. Turn on the flight mode, close your laptop, get yourself a coffee 

and have a read. 

I swear this gets so much better after the Editor’s Letter.

Denitsa Tsekova

EDITOR
WORDS FROM OUR

@denitsa_tsekova
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Ailean Beaton
@aileanbeaton

Inside Facebook’s War Room, 
two flags adorn the walls. One 
belongs to Brazil, where a fiery 

presidential campaign is underway 
and the other is the flag of the Unit-
ed States, which is fast approach-
ing its midterm elections.
The social media behemoth cares 
a lot about these upcoming votes 
because in them is a chance to 
salvage the credibility and trust 
they’ve lost. To make up for 2016, 
containing the spread of fake news 
and monitoring foreign interference 
has become something Facebook 
wants to be seen doing. 
The question of how to ensure so-
cial media works in politically sen-
sitive times is of top priority. The 
War Room - actually a conference 
room in Menlo Park, Silicon Valley 
- is Facebook’s proposed answer. 
(That and hiring Nick Clegg to 
boost influence in Brussels where 
a stinging GDPR fine hangs over 
the company’s head).
The San Francisco office hardly 
recalls Churchill’s War Cabinet. 
Promotional photos show cardi-

ganed information warriors from 
across Facebook huddling around 
screens. They’re trying to spot and 
squash nefarious trends before 
they cause real damage. This is 
what journalists saw at the grand 
unveiling this week, but what was 
notably missing was input from 
outside the company. No govern-
ment or advocacy group figure has 
a place in the room, and the guided 
tour may be the last chance for re-
porters to see inside.
In several prominent writers’ views 
this was classic Facebook market-
ing ploy: being seen to be taking 
the issue seriously, though strictly 
on their own terms. 
A War Room is better than no War 
Room, at least until something 
more robust can be introduced 
to protect users when things go 
wrong. But the ongoing story of 
Facebook - disinformation, dark 
money, hacks - might be obscuring 
something bigger. What Facebook 
doesn’t want to talk about, is when 
things work precisely as the de-
signers intended.

KEEP READING
 
We check our phones on average 
150 times a day, according to re-
search promoted by the Time Well 
Spent organisation, a campaign 
group started by ex-Silicon valley 
designers concerned by the “digital 
attention crisis.” 
People under the age of 24 spend 
four hours a day on smartphones, 
in short increments, only seconds 
at a time. The Economist published 
a study linking each social media 
site with the symptoms users’ re-
ported: Sleep Deprivation; FoMO 
(Fear of Missing Out); Bullying; 
Body Image; Anxiety; Depression; 
Loneliness, and so on. 

Research highlighting heavy social 
media use and its impact on men-
tal health only confirms what has 
been popular wisdom among mille-
nials for years. Young people com-
plain about not being able to finish 
a book or losing hours to the You-
Tube “Rabbit Holes.” The same 
connectivity that brings a genera-
tion together brings a shared sense 
dissatisfaction.
What’s not often discussed is that 
this is actually Google and Face-
book’s business model at work. 
The apps are designed to maxim-
ise time and attention; to collect 
data in order to sell targeted adver-
tisements - for brands and political 
movements.

Can the Scottish Government help stop a 
tech-driven mental health crisis?

SHOULD BE

WHERE OUR 
ATTENTION

Social media cluster
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“I’m not that interested in the 
Cambridge Analytica scandal” 
said James Williams, found-

ing member of Time Well Spent, 
speaking at the Scottish Parlia-
ment during the 2018 Edinburgh 
Festival of Politics. Williamson 
started his career designing the 
search-engine advertising func-
tions for Google. In his view it is 
the ‘attention economy’ - the vying 
for users’ time and clicks - that is 
fundamental to every other prob-
lem, from fake news to addiction. 
In other words, it’s the monster he 
helped create.
“I think we ought to see this for the 
moral offense that it is,” Williams 
told ENG4GE. “In the ideal world 
there shouldn’t be any form of ad-
vertising that incentivises just grab-
bing my attention. To me there’s 
something fundamentally undigni-
fied and offensive about that and 
it’s an engine of so many of these 
bad outcomes.” 
Williams says we need to rethink 
the entire model of social media 
monitisation. But whose respon-
sibility is it to change the Internet 
in such a profound way? And who 
can attend to the mental health cri-
sis that’s building in the meantime?

A MORE HUMANE TECH

Facebook’s War Room is thou-
sands of miles from Scotland in 
more ways than one, and the gov-
ernment here may have a role to 
play in trying to make the user ex-
perience less stressful. But first, 
lawmakers have to understand 
how the tech giants actually make 

money.
Judging by the famously ignorant 
questions put to Mark Zuckerberg 
during the US Congress hearings 
in April, legislators have some way 
to go on that, a fact that was made 
obvious when one Senator asked 
how Facebook can afford to be 
free. 
“Zuckerberg said, “Well, Senator, 
we run ads” - which I thought was 
a very folksy way of saying “we 
harvest the attention of billions of 
people,” said Williams with a dark 
chuckle. 
Treating the emergent public men-
tal health issue is a lot more within 
the government’s control. But even 
so, it might require some innova-
tion.
There is no one minister whose 
brief this falls into naturally. There 
is no Minister for Social Media and 
Mental Wellbeing, no cross-party 
group on Facebook, no commit-
tee on tackling the Attention Crisis. 
The government’s 10-year Mental 
Health Strategy, published in 2017, 
makes no mention of social media 
or smartphone addiction. 
“The subject matter has a distinct 
lack of Scottish data,” confided 
the Scottish Association for Mental 
Health to ENG4GE. “However it is 
an area that we feel merits further 
research.”
Clare Haughey, the Scottish Minis-
ter for Mental Health told ENG4GE 
that her office is mindful of both the 
positives and negatives, saying 
that social media can allow peo-
ple to discuss mental health issues 
with confidence: 
“However, what is important is the 

healthy use of social media. We
are aware of the links between un-
healthy social media use and low-
er mental wellbeing in children and 
young people.”
Haughey said that the Scottish 
Government have recently com-
missioned a survey looking into the 
worsening mental health of young 
people, with the hope that it’ll help 
give clarity on this new problem.
According to Williams, getting citi-
zens and governments used to the 
idea is the first step.
“Putting instant access to the world 
in everyone’s pocket is an ex-
periment we’ve only just begun. 
Governments ought to contin-
ue assessing the effects of these 
technologies. 

Perhaps more importantly, they 
should seek to ensure that the de-
signs - and T business models that 
drive the designs - are aligned with 
users’ wellbeing from the outset.”
It could be that the Saltire hangs 
from the War Room wall come the 
next IndyRef. For the broader is-
sues a lot of power seems to be in 
the hands, so to say, of the users. 
More mindful use of tech is possi-
ble and new features like Apple’s 
Screen Time should help. But if 
this issue is to be tackled effec-
tively it might first take companies 
like Facebook stepping out of their 
War Rooms and working with the 
governments that represent their 2 
billion users IRL. 

I’m not that interested in the Cambridge 
Analytica scandal”
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Iona Young
@ionayoung93

Syrian refugee children in northern Lebanon 
(Credit: Russell Watkins:Department for International Development)

After over seven years of bru-
tal conflict the civil war in Syr-
ia appears to be coming to an 

end, but ending the war is only half 
the battle. Now we have to win the 
peace. The fight is between three 
different groups – soldiers support-
ing Syrian President Bashar al-As-
sad, rebels fighting the presiden-
tial regime and the group that call 
themselves the Islamic State. It has 
resulted in hundreds of thousands 
of deaths, with millions of Syrians 
fleeing to escape the violence. 
According to the United Nations 
Refugee Agency, 5.6 million peo-
ple have fled Syria since 2011 to 
find safety in neighbouring coun-
tries such as Lebanon, Jordan and 
Turkey. Another 6.6 million people 
are internally displaced and a fur-
ther 3 million people are in areas 
which cannot be reached. 
Among these numbers are millions 
of children, many of who may not 
know or remember a life before the 
war. For some children, death and 
destruction will be all they know. 
Even with the war potentially at its 
end, the long-term trauma of what 
they have experienced will stay 
with them for decades and in turn 
may have an effect on future gen-
erations. 
Relief and Reconciliation for Syria, 
a non-profit organisation focused 
on the future of the Syrian youth, 
believes it is important to unite 
the different communities around 

one common cause – 
their children. In order 
to offer a long-lasting 
response to the Syri-
an crisis they combine 
peacebuilding with hu-
manitarian aid. 
Friedrich Borken is the 
chairperson of Relief 
and Reconciliation in 
Syria. He has been 
working on the Syrian 
border in the north of 
Lebanon for the past 
six years and has seen 
first-hand the effects of 
the civil war.
As part of their opera-
tions, Relief and Rec-
onciliation for Syria 
have prioritised educa-
tion. Their goal is to integrate Syr-
ian children into the public Leba-
nese school system, although this 
comes with many challenges. 
Speaking at the ‘Syria, Where 
Now?’ conference in Edinburgh, 
Friedrich Borken said: “The Leb-
anese curriculum is very hard for 
Syrian children because it is main-
ly in French, which they have not 
learned. And there is a huge ne-
cessity to earn a living because the 
resources are getting smaller…
everybody thinks the Syrian crisis 
is over – it is not.”
The main challenge facing Syrian 
refugees, in Lebanon and else-
where, is legal residency. Without 
this, it is not possible to find a job 
other than in the three job sectors 
permitted by the Lebanese gov-
ernment: construction, agriculture 
and cleaning. But work permits for 

SYRIA - THE CRISIS 
IS NOT OVER

What can EDINBURGH do?

these are hard to obtain and re-
quire a Lebanese sponsor. 
“Without legal residency, they are 
in constant fear of army raids in the 
informal camps, or of checkpoints,” 
said Friedrich Borken. “The terri-
tory is full of army checkpoints. If 
they don’t have residency then it is 
two days of jail, not a nice experi-
ence… They are beaten, they are 
abused, and then they are getting 
released again.” The psycholog-
ical burden of this fear and other 
traumas make it near impossible to 
make a living.  
Friedrich Borken spoke to a num-
ber of Edinburgh-based academ-
ics and charity workers to discuss 
what can be done in the city and 
around the world. He stressed 
the need for open communication 

across all communities, to provide 
support and listen to the needs 
of the people, rather than making 
presumptions. 
“Material aid is needed, but what 
is even more needed is a form of 
spiritual solidarity that means rec-
ognising people as responsible hu-
man beings who can take their fate 
into their own hands – and they do. 
Our role, as internationals, is very 
modest. We just open windows of 
communication between different 
communities, and between their 
reality and our reality. We try to 
build a bridge over the power gap, 
try to bring material aid into their 
own responsibility, which is need-
ed. There are a global injustice and 
a global negligence of their cause 
which is not acceptable.”
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Emer Harrison
@emermharrison

BEATING THE 

Three local artists help to 
raise awareness of breast 
cancer

Step 1: Touch. Step 2: Look. Step 
3: Check. T-L-C. While there is no 
definitive method for checking your 
breasts for signs and symptoms of 
breast cancer, UK charity Breast 
Cancer Now are asking you to try a 
little TLC. Early detection is crucial 
in treating and beating the disease 
– most cases of breast cancer are 
first found by women themselves.
This October is Breast Cancer 
Awareness Month and fund-
raising events have been taking 
place across the country to sup-
port this issue. On 19th October, 
three Edinburgh-based artists got 
together at Custom Lane in Leith to 
raise money and awareness for a 

disease that one in eight women in 
the UK will develop in their lifetime.
The collaborative project, 
Boobzapalooza, headed by knit-
wear designer Kathleen Moodie 
is a ‘month-long celebration of all 
things breast’. Together with scien-
tific illustrator Jennifer Colquhoun 
and ceramic jewellery designer 
Beth Lamont, they have designed 
limited-edition boob-related art that 
will be sold throughout the month 
with 40% of the proceeds going 
directly to Breast Cancer Now.

What made you choose this par-
ticular breast cancer charity?
Kathleen Moodie: “I have a friend 
who was diagnosed with breast 
cancer at 24 and she’s an ambas-
sador for Breast Cancer Now and 

she suggested to go for them. 

Partly because they are registered in 
Scotland as well, so the money is coming 
from Scotland and staying in Scotland, 
that for her is something that is really 
important. It was something that none of 
us had thought of. We just thought, ‘oh, 
yeah we’ll pick a breast cancer charity 
and it will be great’, and Victoria said, 
‘you’ve got to make sure it’s a Scottish 
one’ and it makes so much sense.” 

BOOBIE BLUES

Breast Cancer Now is the UK’s largest 
breast cancer charity

The Booobzapalooza event at Custom 
Lane, Leith

Left to right: Kathleen Moodie, Jennifer Colquhoun, and Beth Lamont.

The event is about making 
breast cancer less scary and 
approaches the disease in a 
fun and direct way. Why is that 
important?
Jennifer Colquhoun: “Last year, I 
found a lump in my own breast and 
I was terrified. I thought that was 
me because a few years ago my 
auntie died of breast cancer, so it 
was in the family. But it turns out 
mine was a fibroadenoma which 
is a benign tumour. It’s also com-
monly known as the breast mouse 
which I thought was hilarious. I 
really wanted to do a picture of the 
breast mouse but nobody really 
knew what I was talking about.”
Why do you think the arts is a 
good way of talking about and 
addressing big issues such as 
breast cancer?
Beth Lamont: “I guess it just gives 
it a tangible thing. You can still 
donate money, but you get to take 
something away. The next time 
someone is wearing their pink 
necklace someone can be like, oh 
I like that’ and you can be like, ‘oh 
it was actually for this charity’ and 
you talk about it again. Though they 
are only on sale for the month that 
conversation will hopefully keep on 
going because of that product, that 
piece of art, that hat, is not going 
to go away.”

The limited-edition pieces are avail-
able throughout October and can 
be purchased online at www.k-
moods.com/boobzapalooza.
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Megan Merino
@meganmerino

One doesn’t need to be overly 
observant to notice the beau-
tiful architecture that gives 

Edinburgh the historical feel that 
attracts tourists year after year. But 
in 2018 these buildings are being 
used to power a new vision for the 
city. 
The new Edinburgh, though con-
stantly reminded of its vast, dark 
and dingy history on walking tours 
and open top buses, is fast becom-
ing a vibrant hub for international 
business and culture. With a polit-
ical debate underway about the 
impacts of tourism, the council sees 
the droves of people from overseas 
who walk the cobbled streets each 
summer as key to the city’s future. 
 Last year saw a record-breaking 3.2 
million international visitors choose 
Scotland’s capital as their holiday 
destination and this has shown to 
be hugely profitable for the country 
as a whole. The City of Edinburgh 
Council has moved towards an eco-
nomic policy that focuses on tour-
ism and investment - their so-called 
‘2020 Framework’ - that describes 
Edinburgh two years from now as “a 
low carbon, resource efficient city, 
delivering a resilient local economy 
and vibrant flourishing communities 
in a rich natural setting.”

Catering to so many people year 
after year seems to be putting 

a significant strain on the city’s 
infrastructure. 
 It is impossible to ignore the potential 
threat of ‘over tourism’ in Edinburgh 
with the travel guide Lonely Planet 
comparing the city to destinations 
like Venice. The ‘Tourist Tax’ strat-
egy is one that has been adopted 
by many other heavily visited cit-
ies across Europe to help deal with 
the load on local service. Cities like 
Barcelona, Rome, Berlin and Paris 
are using this as a means to fund 
public transportation, improving 
neighbourhoods and city mainte-
nance services that are otherwise 
exhausted by overcrowding. 
 The Scottish Government has 
opened up consultations within the 
last week with stakeholders and 
businesses across tourism and hos-
pitality sectors to discuss the best 
way to approach implementing such 
a tax here. 
 The government, along with national 
tourism organisations seem uncon-
vinced by such a tax, arguing that 
the tourism industry is already sub-
ject to the second highest VAT rate 
in Europe. They think that this addi-
tional levy could actually discourage 
people from visiting. However, the 
First Minister couldn’t ignore the 
concerns raised from Edinburgh, 
and regions such as the Highlands 
and Western Isles, who feel they 
aren’t coping with the high levels of 

tourism, and announced  that she 
was determined all voices must be 
heard in this debate. 
 The suggested ‘Tourist Tax’ could see 
the nightly cost of accommodation 
go up by two pounds a night, which 
over a year is said to raise around 
11 million 
p o u n d s . 
This would 
be invested 
in managing 
“the conse-
quences of 
the future 
s u c c e s s 
of tourism 
within the 
city”, accord-
ing to the 
council, with 
mention of 
bin services 
and public 
garden maintenance as potential 
investment areas. 
“We understand that public sec-
tor funding is coming under pres-
sure but if a tourism tax were to 
be introduced in cities in Scotland, 
VisitScotland would argue that the 
revenue raised should be reinvested 
in tourism and applied uniformly 
across Scotland” said a spokesper-
son from VisitScotland.
Were the council even granted 
authority from the government to 
implement such a tax, would that 
mean the debate would have to be 
carried out in local regions around 
the country? And how can coun-
cils guarantee that they will use this 
extra tax money to help grow and, 

vitally, sustain the industry? These 
are all questions that are creep-
ing up, not only from the national 
tourist organisations but from local 
businesses at the front lines of this 
strategy.
Jenny Mann, owner of Edinburgh 

Walking Tours 
told ENG4GE 
she does not 
believe the tax 
will impact her 
business directly.

“If the tourist tax 
is going to be 
used to improve 
services for tour-
ists, then I would 
say we’ve not 
got a problem,” 
Mann said. “If 
the money is just 
going into some-

body’s pocket then, yes, we’ve got 
a big problem.
“We need nice, convenient and 
well-maintained public toilets, [so] 
first and foremost, [money should be 
spent on] public toilets. We are con-
stantly trying to find places where 
our groups can go to the toilet and 
there seems to be fewer every year.”
Ultimately, these issues are arising 
only due to the success Scotland 
has gained from sharing its cultural 
stories and heritage with the world. 
And although there is profitability 
in numbers, there is also the risk of 
exhausting not only the services that 
keep the local community afloat but 
even the beauty that tourists come 
to see in the first place.  

COLLECTING
FOR CULTURE

WOULD AN OVERCROWDED EDINBURGH
BENEFIT FROM A ‘TOURIST TAX’?
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“When the night was at its 
busiest, it felt thrilling 
to have groups of peo-

ple talking about the artwork,” Izzie 
Budler said. 
Budler is one member of a group 
of female photography students at 
Edinburgh College of Art who have 
fused their talents in an effort to show 
the heights of success women can 
achieve if they support one another. 
The solidarity in their teamwork has 
paid off. Despite only being around 
for less than a year, CollectiveF8 has 
just finished hosting an exhibition that 
sold out night after night. Building on 
that success, the group were recently 
commissioned by the Scottish health 
charity Paths for a new campaign 
meant to encourage physical well-
being. The campaign is set to launch 
next month and in February Paths will 
host an exhibition of CollectiveF8’s 

work. 
After meeting in second year of 
university, they realised that they 
worked well together and found 
strength in supporting one another 
- particularly being young women 
trying to launch their careers in an 
industry where proper payment for 
freelancers can be hard to secure. 
The eight-strong group of women 
- made up of students Izzie Budler, 
Amber Brown, Louise Burns, Lucy 
Bradley, Anna Hunter, Amy Iona, 
Emily Lynch and Serina Ma – are 
overwhelmed by the response to 
their exhibition and to have been 

IN FOCUS: FEMALE 
FRIENDSHIP AND UNITY

LOCAL ALL-FEMALE PHOTOGRAPHY GROUP IS ON 
THE PATH TO SUCCESS

The solidarity 
in their 

teamwork 
has paid off

Rachel Lee
@rachellee
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DOES EDINBURGH 
CHANGE WITH THE 
PEOPLE OR THE FEW?

Language is an example of how different parts of Edinburgh or institutions may 
describe their community, such as re-development, or advancement...then to 
others who would describe their area to have been gentrified, which gives them 
a sense of feeling like they were sold or bought out. 
These two terms of interest connote quite different meanings, and in each image, 
there is a theme of public services or spaces that have changed or are changing, 
from schools to a fire station, a market and a park. These images are a small note 
on how cities change, as every street has a story to its own.

Ross Fraser
@rcowperfraser

Sanger’s Circus (Leith Walk),1890. (Unknown)
Sanger’s Circus was a travelling show that was seen nationwide. Performers and an-
imals gradually make their way down a part of Leith Walk that is now predominantly 
student accommodation. 

chosen for the Paths campaign.
“It was exciting to see my work 
on display, seeing people look at 
and enjoy my artwork felt a little bit 
nerve-wracking” Budler said. 
Hunter added: “We made it work 
even when we had little to work 
with, for example finding scrap 
boards to use and it looked better 
than expected. I’m really proud of 
us, it was a nice moment to look 
at what we had done. It was great 
to see we had managed to pull off 
something of this scale and sold 
out our tickets.”
The team are delighted to be work-
ing on a commission together. As 
third-year students, they are still 
learning new techniques, both from 
their course and from each other.
“Being part of a collective group 
is amazing,” Burns said. “Putting 
together our collective group while 
still part of ECA means we have 
the support and guidance from our 
lecturers about how to move our 
collective forward. There is a buzz 
about the place with exciting things 
happening all the time.”

CollectiveF8 are already planning 
to launch their own magazine, 
work on other commissions and 
organise another exhibition before 
the end of the year. The group 
are excited to see what they can 
achieve and hope to reach out to 
other female photographers to 
share their success. 
“Until now I’ve always felt like I 
missed out on the ‘BFF girl gang’-
style friendship group growing up 
and the mutual support that comes 
with it,” Iona said. “It’s so encour-
aging to feel like I have a place 
in an industry that’s still largely 
male-dominated, and to be part of a 
group of people who vibrate on the 
same creative frequency as me.”

It was exciting to 
see my work on 
display, seeing 
people look at and 
enjoy my artwork 
felt a little bit 
nerve-wracking
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Calton Hill, City Observatory, 1967. (Unknown) 
Poked through panels lay bare to the elements as the observatory sits in 
disrepair. Once a tool to track the transit of stars in order to keep an accu-
rate time for mariners, it was relocated to Blackford Hill and renamed The 
Royal Observatory. Today, the City Observatory is a museum. 

Donaldson’s Hospital, 1925. (Francis Caird Inglis)
Sheep graze in front of Donaldson’s Hospital where the 
grass was rented out to a butcher for use. Opened by 
Queen Victoria in 1850, it has now since been made into 
luxury apartments. The old headmaster’s office is cur-
rently set at just over £1.15 million in price. 

Royal High School, 1874. (Archibald Burns)
The Old Royal High School was completed in 1829 to 
be then vacated in 1968. It has since seen community 
pushback
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Stockbridge Market, 1890. (Unknown)
The Stockbridge Market was active between 1823 and 1906, all 
that remains today is the Greek-Doric entranceway. A modern 
day Stockbridge Market is now located on Saunders street.  

North Bridge Hotel (Balmoral), 1901. (Unknown)
Once named The North Bridge Hotel and owned by The 
North British Railway Company, it was then sold in the 
1980’ and renamed as The Balmoral Hotel in 1991.

Stockbridge Fire and Police Station, 1890. (Unknown)
Stockbridge Fire and police station were located on 
Hamilton Place. The fire station now operates as a 
public toilet and the police station has been an Indian 
restaurant for over three decades. 
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Brooke Mills
@brookeamills

SHELTER SCOTLAND CELEBRATES ITS 50TH 
ANNIVERSARY WITH A FASHION SHOW

SUSTAINABILITY HITS 
 THE RUNWAY

October saw a study released 
indicating that more than 
440 homeless people had 

died in the 12 preceding months, 
making homelessness more than 
two and a half times deadlier than 
road traffic accidents over the 
same period. October also saw 
Shelter Scotland turn 50. 
On their website, Shelter Scotland 
pledges to help, inform and fight for 
change – impacting positively on 
bad housing and homelessness. 
They do this by building 
recommendations for problems 
highlighted within housing need, 
campaigning for change and new 
legislation and finding effective 
ways to cope with problems in the 
short term. 
Director of Shelter Scotland, 
Graeme Brown, said: “We are 
marking the 50th anniversary in a 

curious way… the truth is that we 
don’t really want to be here. When 
people founded Shelter Scotland 
50 years ago, they had hoped that 
the problem would be solved by 
now. Sadly, that’s not the case and 
that’s why we’re still here and that’s 
why we’re still helping people right 
across the country.”
While this all sounds very serious, 
there is a lighter side to the charity 
– be it the good-natured volunteers 
manning the stores, many of which 
you are bound to have seen, or the 
glittering fashion show they threw 
at Edinburgh’s The Jam House to 
celebrate half a century of essential 
work. 
In true Shelter fashion, the night 
started with a pre-show, free-to-
enter rummage of some of the best 
items collected from the Edinburgh 
and east coast stores – a 
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novelty-come-learning-experience 
for me as a true to form high street 
shopper, reminiscent of that TV 
show that attempted to transform 
high street hoarders sick of fast 
fashion, into repurpose-ers and 
second hand buyers, with varying 
degrees of success. Although 
there were certainly some eclectic 
pieces, I came across a beautiful 
sheath Jager dress – a bargain at 
£8! Call me a convert and dress 
me in second hand, because boy, 
was I sold. 
From 7pm, The Banjo Lounge 4 
showered the room with chirpy 

acoustic old-school hip-hop, 
encouraging delighted smiles and 
the odd Theresa May-esque dance 
move when the culprit thought 
no one was looking. The show 
comprised of two parts, and of 
course relied on some very willing 
volunteers, who gave it their all for 
a great cause – in contrast to the 
archetypical fashion show you see 
in the pages of Vogue, this was 
truly a celebration of all body ages, 
shapes and sizes, put together by 
some clearly incredibly talented 
people. 
Clothes new and old sashayed 

their way down the runway, 
everything from Moschino to 
M&S, getting roars of applause 
and encouragement from a very 
enthusiastic audience. Apt too, that 
fashion from over the years made 
an appearance – Shelter receives 
some 20% of their income from 
charity stores, which in turn are 
fuelled by good-natured clear-
outer’s and shopping fiends alike. 
I can wholeheartedly admit to 
being both of these people. There 
is a nice relativity here – although 
Shelter volunteers range from 
as young as 14 to as old as 80, 
fashion is undoubtedly ‘aimed’ at 
the younger half of that age set – 
coincidentally also tarred as the 
‘throwaway generation.’ A night 
of repurposed fashion perhaps 
gives that a small shove out of 
the limelight; a great example set 
for millennials – who, by contrast, 
are shown to care most about the 
environment – that it doesn’t need 
to be the bin when a trend dies.  
While it would be nice to think that 
homelessness is being combated 
in Scotland – and, in fact, across 
the world – this is sadly not the 
case. However, we can have 
confidence in the fact that Shelter 
Scotland will be there to stand with 
those that encounter it locally for 
as long as they need to – until the 
job is done. 

Clothes new 
and old 
sashayed their 
way down 
the runway, 
everything 
from Moschino 
to M&S
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Culture and history are two 
of the key motivators for 
visits to Scotland and the 

Highlands and Islands, and they 
play an important part of the visitor 
experience. Scotland is rich in his-
tory and archaeology – from World 
Heritage Sites to ancient monu-
ments, listed buildings to historic 
battlefields, cultural traditions to our 
myths, stories and legends.
However, there is a fear that 
Scotland is risking the irrecoverable 
loss of its heritage by abandon-
ing the use of its native language; 

Scottish Gaelic. Only 57 thousand 
people – which is the equivalent 
of 1.1% of the Scottish population 
aged over three years old – are 
reported as able to speak Gaelic. 
Luckily, there are things that the 
Gaelic community are doing to try 
and preserve their culture and tra-
ditions, and the Royal National Mòd 
is one of them.
The Royal National Mòd is the main 
festival of Scottish Gaelic litera-
ture, songs, arts and culture and 
is one of the more notable peripa-
tetic cultural festivals in Scotland. 

It is the most important of several 
other Mòds that are held annually. 
This year it was held in Dunoon 
and was organised by An Comunn 
Gàidhealach (The Highland 
Association).
The festival ran from the 12th to 
the 20th of October and included 
many competitions and awards for 
people as young as seven years 
old. Whether you were fluent in 
Gaelic or still learning the lan-
guage, everyone was welcomed 
to take part.
Ricky Hannaway, an Assistant Floor 
Manager and Runner Co-ordinator 
working on the Mòd, spoke about 
what impact festivals as this one 
has on the Gaelic community. 
“There are only about 60 thousand 
Gaelic speakers,” Ricky explained. 
“So, to have a situation where 
you can put more emphasis on 
the culture, where people learn 

old songs, where people learn old 
arrangements of things when they 
learn instruments to go do musical 
events, it’s really good.
“I think it’s a great part of the culture 
to remember what you’ve got. Our 
culture is an oral tradition where we 
pass everything on, all the informa-
tion, through word of mouth, spo-
ken stories and songs. So now that 
we’ve got a place and a platform 
to do that it’s really good.”
During the Mòd festival, people cel-
ebrate old traditions of the Gaelic 
culture. But some believe this isn’t 
the best approach to keep the lan-
guage alive, Ricky told us.
“Some people don’t have an opin-
ion of the Mòd of something that’s 
good, they think it’s a bit detrimental 
to the culture, thinking we’re always 
looking backwards. But I think it’s 
something that can preserve what 
we’ve got but has a forwarding 
outlook as well.”
Not only does Ricky work in the 
festival, but he also competes in 
the competitions. 
“It’s an absolute experience to be 
a part of the Mòd,” he said. “For 
years I sang in the Mod and I never 
knew anything about the media 
side of things. Now doing the 
media side of things, it’s great and 
it’s adventitious because I know 
the people involved in putting the 
Mòd together.”

Our culture is 
an oral tradition 
where we pass 

everything on, all the 
information, through 

word of mouth

NATIONAL MÒD
PRESERVING SCOTTISH GAELIC HERITAGE AND CULTURE

ROYAL There are only 
about 60 thousand 

Gaelic speakers 

The Royal Mod 2018 official program
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Sweet Dreams (Are Made of 
This) is undeniably a classic; 
who are you to disagree? It 

was a revelation to me then, to dis-
cover that Eurythmics’ lead singer, 
Annie Lennox, was born and bred 
here in Scotland.
It was as I wandered the National 
Museum of Scotland’s Rip It Up 
exhibition I made this discovery. 
The exhibition is a love-letter to 
the many artists Scotland has pro-
duced over the years, as well as a 
gift of nostalgia to the fans of bands 
from past generations.
The exhibit was decorated with 
decade’s worth of star’s fashion, 
albums, instruments and memora-
bilia. However, the real star of the 
show is the music and the story 
behind each track. 
It was probably the liveliest and 
loudest exhibit I’ve ever visited as 
Lulu’s Shout blares through the 
hall. One teen expresses her sur-
prise that the singer was Scottish. 
An elderly couple just bobs their 
heads to the music, faint nostalgic 
smiles paint their faces.
Rip It Up curator, Stephen Allen, 
said he wanted “the exhibition to 
capture people’s imagination and 
allow them to reflect on their own 
experiences of listening to and 
enjoying music.” 
The exhibition seems to have 
achieved just that - while also intro-
ducing Scotland’s newest genera-
tion to their country’s music history. 

Neil Cooper, The Herald’s Art and 
Culture Editor, said Scotland’s part 
plays “an important piece of pop 
cultural history.”
The exhibition explores the history 
of Scottish pop from the post-war 
era of the ‘50s and ‘60s, which saw 
the emergence of Post-Punk, Jazz, 
Folk and Rock and Roll. It was a 
new kind of sound that birthed a 
subculture countering against the 
conservative fashion and entertain-
ment of the time.  
Dance halls were an important 
part of this culture, where youths 
would meet to see the artist’s play 
live. It was an escape from the oth-
erwise stricter tendencies of the 
older generations. Edinburgh had 
its own dance halls such as the 
New Cavendish, later becoming 
the popular nightclub Cav and 
finally renamed to ATIK. 
Scotland’s nightclub scene has 
massively influenced people 
from across the UK and Europe, 
who would travel far and wide 
to visit Glasgow’s Sub Club and 
Edinburgh’s Pure during the ‘80s 
and ‘90s. Sub Club is still going 
strong and is just as popular as it 
was back in the ‘90s rave culture. 
Pure, however, shut down in 2006.
As I left the exhibit, I couldn’t help 
but think of the current state of 
Edinburgh’s music scene and the 
recent music venue closures that 
have left locals pessimistic. 
Electric Circus was a haven for 

VOICE OF 
SCOTLAND

An exhibition celebrating Scotland’s deep history in pop music

small bands but was closed last 
year by the Edinburgh City Council. 
Studio 24 was the next to go, after 
22 years of success. Silk, a night-
club especially admired by the 
younger generations, closed its 
doors earlier this year. All were 
closed as part of the council’s 
expansion plans or to appease 
noise complaints.
Now, live music venue, Leith 
Depot, is under threat by the coun-
cil as they plan to demolish it and 
other buildings along Leith Walk to 
pave the way for even more stu-
dent housing and a hotel. 
It’s the Council’s apparent thirst for 
gentrification that has locals and 
musicians worried about the future 
of Edinburgh’s music scene. 
Simon Gibb plays the drums 
for popular blue’s band, The 
Blueswaters. He said: “The lack 
of spaces for smaller acts to per-
form is difficult for the cultivation 
of a scene, with small bars and 

venues with repute being crucial 
in musician’s early development.”
Speaking to Jonathan Trew, 
co-founder of the Edinburgh Music 
Tours, he said: “the pessimism is 
overdone.” He added, however, 
that the city’s existing smaller ven-
ues are “important as it provides 
an ecosystem in which bands can 
form and develop.” 
Music gives people an identity; 
something the people of Scotland 
hold dearly. That is maybe why 
Scotland has found such success 
in the pop music scene throughout 
the years. 
It is important then that the 
Edinburgh City Council cultivate 
the city’s music scene. They should 
be supporting smaller venues and 
in turn local bands, not destroying 
them in place of bigger galleries 
or new hotels. By protecting the 
capital’s music scene, they pro-
tect Edinburgh’s distinct voice from 
being lost. 

Photos from
the Rip it up exhibition
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“VEGANS DON’T 
LIVE ON GRASS 

AND TWIGS”
THE ETHICAL FESTIVAL VISITS 

EDINBURGH  

The Corn Exchange building 
may be brown, but on the 
20th October it turned all 

green when it was time for the 
second Scottish Vegan Festival of 
the year. 
With walls covered in dark textiles 
and fairy lights, the large room inside 
the Corn Exchange reminded me 
of a dark sky filled with bright stars. 
Walking among the stalls gave me 
a good glance of a variety of all 
things vegan: soups, chilli mixes, 
clothes, soaps, beauty products 
and vitamins among others.
One of the stallholders was Rachel 
MacGillivray, founder of Coven 
Vegan Skincare, who makes vegan 

skin products for a living. Her stall 
was filled with face masks and 
creams. When I asked her why 
she uses a black cat as a brand 
logo, she replied that she was 
inspired by her own cat, Theodore 
Elvis Norbert.
MacGillivray has been a vegan 
for almost three years, both 
for environmental and ethical 
reasons. 
“I have tried to tell my grandmother 
that vegans do not live on grass 
and twigs,” she jokes.
She started her business a couple 
of Christmases ago when she 
struggled financially.
“It started off as presents and 
then it became really popular, so 
I started a business,” she said. “I 
love it. It does not feel like a job, 
I love chatting to people about it 
and coming up with new ideas.” 
Scottish Vegan Festival is a 
charity event organised by 
Farplace Animal Rescue. All the 
profits from the festival will help 
rescuing animals. One of the 
volunteers was Olivia Hill, who is 
involved with OneKind, an animal 
welfare charity that is based in 
Edinburgh. This was her first time 
volunteering at the festival. 
“Everyone is really nice and want 
to talk to you and it is a good 
atmosphere,” she said. “It is nice 
to feel that you are educating 
people about something that they 
might not have known before.”
The festivities also included 
talks and a screening of the 
documentary Dominion. While 
representatives from the global 
marine conservation organisation, 
Sea Shepherd, spoke about their 
work in front of eager listeners, I 
exchanged a few words with one 
of the guys behind the stall.

“My wife was a follower and we 
went to a talk together four years 
ago. After that I was convinced to 
become involved myself because 
of the horrible things I saw,” said 
Mike Johnston. 
As I left the cosy main room and was 
on my way home, I met Bethany 
Pocklington, event manager for 
the festival: “The event has gone 
well and there has been a steady 
amount of people. We have talked 
to a few stallholders and they seem 
really happy as well”.
Really happy? That was quite my 
feeling too. 

It is nice to 
feel that you 

are educating 
people about 

something that 
they might not 
have known 

before.

The Scottish Vegan Festival is a 
charity that’s arranged twice a year.

Photo: Olivia Hill

Coven Vegan Skincare 
Photo: Linnea Lind
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You know what the scariest 
part about travelling solo is? 
It isn’t what could go wrong 

– and things will go wrong. It isn’t 
the fear of feeling lonely or getting 
lost. It’s having the guts to make 
the decision to travel alone. 
Travelling by yourself is quite sim-
ply the opposite of alone. It opens 
you up to meeting new people far 
more easily. You’re forced to make 
that contact with that guy you’re 
sharing a bunk with in a hostel or 
that girl you meet downstairs in 
the bar.

Starting a conversation with ‘awrite, 
how’s it goan?’ left a couple of my 
roommates very confused. But I 
must admit, being Scottish was 
a big help. After all, the accent 
is a great icebreaker for any 
conversation. 
It’s the people you meet along the 
way that really makes your inter-
railing trip one of a kind. Over three 
weeks I met people from Australia, 
America, Ireland and Croatia to 
name but a few. A lot of which I 
keep in touch with to this day and 
that’s what gives me the urge to 

ADVENTURE 
THE BEST KIND OF RIDE

go travelling again. The countless 
stories and friendships I formed 
in just days with the people I met. 
From singing my heart out to Africa 
by Toto in Milan to jumping a fence 
to get into a beer garden in Prague 
to watch the World Cup final, these 
sorts of memories wouldn’t have 
been created if I was confined to 
a group. 
No disrespect to people who travel 
in groups or to my own friends in 
general. It’s just the freedom that 
you get travelling solo allows you to 
decide every day what you want to 
do. No compromise, no arguments. 
Just you and your own plan. 
To put it bluntly, being single also 
helped me a lot in my decision to 
go. I didn’t have to wait for that 

special someone to come along 
for the ride nor did I want them 
there in the first place. This was 
my journey, one of which I planned 
to push myself out of my comfort 
zone. Throw me in at the deep end 
you could say. 
Was it worth it? Absolutely. Would 
I do it again? In a heartbeat. 
I’ve lost count of the number of 
raised eyebrows I’ve received 
when I tell people I travelled by 
myself but in all honesty, solo trav-
elling is as popular as ever. 
A small matter of Brexit is certainly 
an influence. That’s not me saying 
you can’t interrail after Brexit but 
jumping on the trend now could 
mean you’d save a few quid and 
you would be bumping into plenty 
of fellow solo travellers along the 
way.
Isn’t that what travelling is all about? 
Sure, the sights are great, the 
weather certainly gives Scotland 
a run for its money, but the people 
you meet along the way make your 
experience different from the rest. 
It made my trip unique that’s for 
sure.
Don’t believe me? Well, you’re just 
going to have to try it for yourself.

Travelling by 
yourself is 
quite simply 
the opposite 

A young traveller reflects on his journey

A SOLO 
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DON’T TAKE YOUR 
KIDS TO DISNEY

As well as planning the rides, 
make sure you’re planning food 
breaks too. A meal inside the 
park can cost a week’s worth 
of rent, so pick the cheaper 
counter service restaurants. 
Bring snacks and a refillable 
water bottle. Don’t forget to 
get some “Barbe à papa” (dad’s 
beard, aka cotton candy); it’s 
shaped like Mickey Mouse and 
all the kids will look longingly 
at you.
If you’re not a diehard Disney 
fan, skipping the daily parade to 
go on more rides is a great idea. 
If you want to see the parade, 
find a spot near the starting 
point and sit right at the front so 
kids don’t stand and fart in front 

of you. Establish your presence; 
parents will try to get past you 
with their iPhones. Don’t let 
them.
The closing show is not to be 
missed, but for this one, it’s bet-
ter to stay further back. Again, 
parents with iPhones will stand 
in your way and live stream the 
happening on Facebook. Try to 
enjoy the show and keep your 
anger to a minimum. It’s hard 
but try.
You’re now ready for a top-
notch day at Disneyland. Don’t 
forget to buy a pair of Minnie 
ears on your way out so you 
can bring up your trip at fancy 
dress parties for years to come.

Remember being six and 
envying all the kids that 
go to Disneyland during 

the school holidays? Well, you 
didn’t miss much. Now is the 
time; you’re twenty-something 
and Disneyland is the place to 
go.
You think Disneyland, a theme 
park full of rides, princesses, 
stormtroopers and sweets is 
perfect for a six-year-old. No. 
It’s more fun when you’re in 
your twenties. So pack your 
bag, convince your pals or sig-
nificant other, and don’t take 
your future kids; no matter how 
much they beg. Take them to 
the zoo instead. 
Disneyland is a perfect place 
for a twenty-something but has 
a potential drawback. The kids. 
Even more so their parents. 
The great thing is that while you 
could have your own kids (let’s 
not think about that), you don’t. 
This day is all about YOU and 

not your snotty children and all 
the parents are just jealous.
The best part of Disneyland is 
the rides. As kids are too short 
to go on the best and biggest, 
you get these all to yourself. 
Speed up your day by getting 
Fast Tickets for your favour-
ites so you can ride them again 
and again without queueing. 
If you don’t care about photos 
with your friends, go for the 
Single Riders queue, it’s the 
speediest.
Since reaching your twen-
ties, you might think you’re all 
mature, but if you’re not mature 
enough to make a fool of your-
self, you’re yet not ready for 
Disneyland. Even more fun 
than judging parents is tak-
ing stupid photos of yourself, 
bursting into song and dance, 
and joking around with the park 
staff. Don’t take yourself too 
seriously, you’re in Disneyland 
after all. 

The twenty-something’s guide to Disneyland.

Disneyland has everything you could ever 
dream of: fun, adventure and magic.
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It begins with the dimming of 
lights and a curtain rise, an eerie 
silence bursting with enough 

anticipation to fill the entire theatre. 
Broken only by the first notes of 
an orchestra hidden below. Each 
audience member sinks deeply into 
their seat, ready to be submerged 
by a tale told through pointed feet 
and pirouettes. Whether it’s defying 
human ability by dancing on point 
or evoking emotion through expres-
sions the ballet is an art form quite 
unlike any other.
Next year the Scottish Ballet, 
founded in 1969 by Peter Darrell 
and Elizabeth West, will celebrate its 
50th anniversary. Throughout 2019 
and beyond an artistic vision has 
been created that will inspire audi-
ences far and wide. Accompanied 
by the Scottish Ballet Orchestra 
and under Artistic Director 

Christopher Hampson audiences 
can expect bold and adventurous 
performances. Hampson said: 
“Scottish Ballet forged new ground 
in 1969 and we continue to pro-
mote Scotland’s pioneering spirit in 
everything we do. We embrace our 
50th Anniversary with an unprece-
dented programme.”
As a way of giving back to the 
people of Scotland, the company 
are introducing a Make a Wish 
Campaign. Grace Paulley, a dancer 
said it “invites people to make a 
wish on our website and eventually 
we will make five of those wishes 
come true in 2019.” Wishes can be 
“a personal wish, one for a loved 
one, or perhaps for the commu-
nity, that can be realised by our 
company.”
As well as the Make a Wish 
Campaign “we have launched a 

five in five campaign that aims to pro-
duce five new full-length ballets over 
five years.” The company is hoping to 
raise £5 million to fund the production 
of five brand new ballets - the first 
two being a world premiere of ‘The 
Crucible’ and ‘Snow Queen’. 
Giving back to those who have helped 
makes The Scottish Ballet everything 
it is today. Not only have their danc-
ers, directors and choreographers 
produced world-class performances, 
but they also do so much more to 
give back to the community. The com-
pany provides vocational training for 
talented young dancers. As well as 
helping young people excluded from 
mainstream education to express 
themselves and explore their identity. 
Emphasising the companies desire 
to include and inspire young people 
from all walks of life. They work with 
NHS Scotland on evaluating what 
impact this work has on young and 
old people in Scotland.
Talking to dancers one can tell it 
means the world to know they have 
brought joy into people’s lives. All 
of the work Scottish Ballet do is a 
testament to that. Dancer Constant 
Vigier said that when he is given a 
standing ovation, it is “the best feel-
ing, and it never gets old; a strong 
positive response from the audience 
is so powerful that it can give you 
goosebumps.” 
With 2019 just around the corner, the 
people of Scotland have a year of 
experiences that will involve people 
from all walks of life. Here’s to the 
next 50. 

50 YEARS OF 
SCOTTISH 
BALLET

a strong positive response 
from the audience is so 
powerful that it can give 

you goosebumps

Principle Dancer Christopher 
Harrison will alo be a 
judge for the Make A Wish 
Campaign

Dancer Grace Paulley is proud 
of the ambition and passion 
behind the company

Emily Hewitt
@emilyhewitt1997
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GIRLS WITH GOALS
WOMEN’S FOOTBALL HAS NEVER BEEN SO 

POPULAR

a major football tournament yet 
the women’s team have restored 
faith in Scottish football. When the 
team arrive in France for the World 
Cup, they may feel slightly out their 
depth. 
There’s no beating around the 
bush, the funding for Scotland’s 
women’s team is far behind the 
wages of other national sides. But, 
leading into this tournament, out 
of the 23 players in the Scotland 
squad, 19 are professional.
The remaining four non-
professionals may have to leave 
Scotland and head south of the 
border - where there are no 
amateur clubs in the top flight - to 
pursue their dream of becoming 
full-time players; something which 
their male counterparts probably 
would not have to do.
However, the success of the 
national team has struck a chord 
with young girls across Scotland. 
Participation in women’s football 
has risen from 6,500 to 12,000, 
bringing the goal of a professional 
women’s league in Scotland a lot 
closer. 
It’s shocking to believe women’s 
football was once banned in 
Scotland. During World War One, 
the attendances for women’s 
football exceeded 50,000 but 
came to a halt when the men came 
home. One hundred years later, it’s 
women who are bringing football 
home.
The peak in interest has prompted 
UEFA to provide women’s football 
with 50 per cent more funding 
from the year 2020. An additional 
£2.4 million will be given to 
women’s football projects per year, 
provided by profits from their male 
counterparts. 
The rise in funding aims to take 
football right to the top as Europe’s 
biggest female sport but to get 

there they also need to fund 
coaching development. Something 
UEFA assured they would do, as 
they announced plans to increase 
the number of qualified female 
coaches.
Scotland has a national side 
playing in the World Cup next year, 
something we haven’t seen with the 
men’s side for over two decades. 
We should be excited about the 
future of women’s football - it’s 
certainly about to kick off.

It is nice to 
feel that you 

are educating 
people about 

something that 
they might not 
have known 

before.

campaign. 
You could argue that City’s dominance 
in the division doesn’t make for the 
most compelling league to watch, but 
their style of play is up there with the 
best. Hibernian can give Glasgow 
a run for their money at the best of 
times - with both sides having some 
success in the Women’s Champions 
League in recent years. 
The success of teams domestically 
has somewhat transitioned to the 
national team as well. The Scotland 
women’s side qualified for their 
first ever World Cup earlier this 
year, having played in their first 
finals tournament in the European 
Championships in 2017.
It’s been more than 20 years since 
Scotland’s men’s team qualified for 

It may not be the official sport of 
our nation, but football’s following 
in Scotland is one of the most 
passionate around the globe. 
Sorry, golf fans. However, while 
off the field problems can blur the 
importance of what’s happening 
on the pitch, one section appears 
unfazed by these issues: the 
women’s game. 
Support for women’s football is 
on the rise in Scotland with match 
attendance and viewing figures 
growing every season. 
One of the leading teams in 
Scotland, Glasgow City, are on 
course for what could be their 
12th consecutive league title, 
beating league rivals Hibernian in 
the closing stages of the league 

Lauren Archer
@lauren__archer
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DRIVER’S SEAT
because you’re female,’ but that 
makes me more determined to 
be successful at what I do and 
at no time would I back out of 
that,” she says.
“In the next couple of weeks, 
I’ll be picking up the top female 
prize [at the awards doo]. Yes, 
it means something to me 
because of what I’ve achieved 
but my main aim was obviously 
getting the championship, not 
being the top female.
“I run a garage for a living, so 
I’m in amongst men all day. 
When I was growing up in my 
late teens I flew gliders, so I 
was in with all the boys. It’s not 
been intentional, that’s the way 
I’ve always wanted it, but I don’t 
know any different really. Being 
in a man’s world doesn’t faze 
me.”
Nicol doesn’t see herself as 
a woman battling a bunch of 
men. As she puts it, “we don’t 
like standing out as females,” 

and it’s such an attitude that 
has brought widespread of 
criticism of the new W Series: 
a single-seater championship 
open exclusively to women.
“In this day and age, women 
want equality and I honestly 
don’t think it should be done 
like this,” Nicol argues.
“There’s too much in the 
limelight, picking out females 
because they don’t think they 
can do this, don’t think they 
can do that; just get on with it. 
Everybody’s capable of doing 
it. The government and certain 
propaganda groups are a huge 
part of separating us all.”
Nicol just wants to be a com-
petitor, recognised for what she 
does, not who she is: “I’d rather 
just be one of the lads and do 
a sport I love doing. I don’t do 
it to stand out from the crowd 
or to prove anything. I just love 
my rallying.”

Motorsport is a unique 
form of sport. Not 
least because com-

petitors use vehicles rather 
than themselves for power, 
but there is no real gender 
segregation. You don’t have 
the Women’s Formula 1 World 
Championship like you would 
have the Women’s World Cup 
in football for example.
This does create certain prob-
lems, however. No female 
has reached Formula 1 since 
1976, while the situation at 
club level isn’t much better. 
There simply doesn’t appear 
to be enough women partici-
pating in the sport.
Edinburgh’s Jane Nicol is 
doing her best to buck the 
trend, claiming this year’s 

Scottish Rally Championship 
as co-driver to Andrew 
Gallacher. Her journey started 
as a driver 17 years ago, but 
she is now reaping the awards 
from swapping the steering 
wheel for a notebook.
“I started as a driver but got 
dared by Colin McRae to try 
co-driving at an awards doo 
after one too many vodkas, 
and look at me now,” she 
reflects. Now a champion at 
what she does, Nicol is start-
ing to get the respect she mer-
its. But this hasn’t always been 
the case.
“There’s some folk in rallying 
definitely that look down their 
nose at you and think ‘you 
wouldn’t be able to do such 
things, and you can’t do it 

Being
in a man’s 

world doesn’t 
faze me


